F13 MARKETING/RECRUITMENT
1. Current applicants
· Segment and make a contact plan (how by when)

a. Complete

b. Incomplete

2. Current inquiries
· Segment and make a contact plan (how by when)

a. Attended info session – one by one: steer to apply, appt w/me, class visit, talk with Amy; if agency info session, steer to alums

b. no info session yet – steer to info session, class visit, appt w/me

3. Email to W13 leg internship people (see W12 email)

· Accepted

· Applied (different email)

4. Email remaining W12 leg internship people (see list)

5. Segment older applicant/admit lists to contact – go back 3 years (F12, F11, F10)

· Return

· Decline

· Incomplete

· Waitlist

· Selected “deny”

6. Past inquiries – go back 2 years (F12, F11)

· Segment most likely to apply and make a contact plan

a. Attended info session –  check SAAADMS or do applicant DM; “checking in” – other language to outreach to them; questions, updated info

b. personal appt -- questions
